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SNOWINE JA is the first territorial corporate brand that
produces and distributes the "Scirubetta", the oldest sorbet
un history, which has lunuc<onqp><onr<al1t<e<dl the \vallhune& the tradition
of production of the place or the culture and history of the
territory of Curdo and its §1uur]r<o)1unnudlilnlg& This is a search for
pll@aswme and p]r(o)(dhuncﬂ:fuonm methods that, <c<ounn1paur<e<dl to
traditional processing; best preserve the precious

]P>]r(o>][)><elrlt[i<es of (g]raunuudlaur lce and the other [Unlg]ﬂe(dl[i@]nuts used.



THE PROBLEM

SNOWINE JA was born in an inland and
peripheral territory, fragile due to physical-
geographical and environmental conditions
and due to changing processes of social life
occurred over time, which represent factors

- 5 that hinder development but at the same
— >0 = £ time also opportunities in terms of
V.4 3 resilience and adaptation to adverse

pr \"“_\:

conditions, which act as a drive to

innovation. Thus begins the new challenge
of creating a service that is at the same time

healthy, gourmet and organic, made with

high quality raw materials and sourced

through a supply chain more transparent

and fair.
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THIE SOLUTION

The solution consists in the ability of the conmpany to

be the expression of territorial identity, the
protagomn st of an ancient and typ tcal ]Pnr(ondhuncts of the
territory. The production and re-modernization of
local p]ro(dhuucts create experiences and moments of
s]hlaur[i]mg: 1t]hur<onmg]h1 the nmenmory pllauces of traditions amnd

culture, realizing the value of the past.
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THE SOLUTION
AUTOMATIC VENDING MACHINE PROTOTYPE

- |
AJ A Itah?. ‘ Impresa in azione 215 o

A Member of JA Worldwide




EVAPORATOR SYSTEM
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ECO=-FRIENDILY PACKAGING

( Plastic/"
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- Biofiller WPL
s Up to 60%
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BRAND POSITIONING

It is <c<o>1nn1p1l<ex to find real
<c<o>1nnqp><e~1tfut@]rg to
SNOWINE JA as owir

product is wnique, linked

i

to folk tradition, and
produced with ethical
standards and eco-
friendly packaging

]P)]F(O)(th[(C@(dl from grape

LOW QUALITY
ALITYND HOIH

waste (grape leftovers).
Innovative des fug”lnls allow
for oreater flexibility

combined with

potent tally lower

TR

]Pnﬂoudhuuctii(onnl costs than

competitive products.
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LOW COST




CURIOUS
CONSUMERS

VER (visiting
friends and
EENED)

FITNESS ADDICTED/ R
HEALTHY CONSUMERS : X 3 \

ECO-FRIENDLY
CONSUMERS




CIRCULAR ECONOMY

CONSUMATORI

MATERIE PRIME
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PROGETTAZIONE

RICICLAGGIO
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SALES PRICIE

MINI: €2
MEDIUM € 3,50
MAXI: € =



2024/2025
5 VENDING MACHINES

2(0)23/ ‘2(0)24L
3 VYENDING
MACHINIES

2022/2023%

START
1 VENDING
MACHINE

MARCH/MAY 2022:
PROTOTYPING-=




PROFIT

BREAK EVEN-

RIEVENUIE:
26.240/80% =
32.800

€ 131360

r— € 68240

€ 14320
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'HIE TEAM

Daniele Frustillo

MariaChiara Apa )
Giuseppe Caruso - - Anna Maria Maria Carla
Paolo Pignataro i Caterina Bossio Voznyak Flr\%gfgggo Murano

PRODUCTION HUMAN RESOURCES
Alessia Scervino, Sara Caracciolo, Roberta De Mare, Valentina Serino Giuseppe Pio Bruno, Antonio Stricagnolo
MARKETING SALES
Serena Filippelli

Giuseppe Cidone, Gianpaolo Chiarello
FINANCE COMMUNICATIONS
Alexander Cannata, Mirabela Pupaza Denise Lumbisano, Giuseppe Pio Russo, Maria Rita Dell'Aquila



